Personal Care Industry Fact Sheet
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Group Coordinator: Yang CHEN, Unilever
INATMED: BRE, BXEFILE

Group Members:

INBRY R
3M A&F Allergan/Abbvie
Alliance Pharma Bath & Body Works Beiersdorf
Bioderma Brita doTERRA
Colgate-Palmolive Estee Lauder Haleon
Hawley & Hazel ISDIN SA KAO
Kenvue Lacoste L'Occitane
L'Oreal Novonesis P&G
Pigeon S.C. Johnson & Son Shiseido
Unilever Victoria's Secret WAHL
Walmart Zippo
Key Objective(s):
FEHR:

Collaboration and Effective Approach to Maximizing the Efficiency of Anti-
Counterfeiting Strategy & operation.
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Introduction:

48

The Personal Care Industry members dedicate to bring health, beauty and care to our
consumers through our high-quality products and service, while counterfeiting and
other types of infringement have constituted a real threat to us and our consumers.

We have been working together to fighting against counterfeiting through activities
including intelligence sharing, joint raids, as well as visits and trainings to law
enforcement agencies & e-commerce platforms. And we will continue to raise
awareness, strengthen communication, and further cooperation with associates and
agencies.
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