Sports, Fashion and Lifestyle Industry Fact Sheet
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Group Coordinator: Esther Dong, Giorgio Armani
INBHER: ERFR, THRMIDE

Group Members:

INAPE R
3M A&F adidas
Airwair Anta ASICS
Amer Sports Group Brita CASETIFY
Capri Holdings Christian Louboutin Charles & Keith
Daniel Wellington Deckers Dolby
Dupont Giorgio Armani Imiracle
Kering Lacoste Organon
LEGO Levi's LULULEMON
Luxottica NBA New Balance
Nike PVH Premier League
Puma Ralph Lauren Skechers
Specialized Under Armour VFC
Victoria's Secret Walmart Dazzle (Observer)
M&G (Observer) Peacebird (Observer) US Golf (Observer)
Key Objective(s)
FEBR:

To share the intelligence related to anti-counterfeiting among the members such as
counterfeiting factories’ names, locations, branded counterfeits found, etc.

PERRZENREBER, MFRITHER, B, RIANSBEERRS.

To share experience among the members such as solving similar problems, fighting
complicated targets, dealing with corruption, etc.

PERRZENEY, MBRELER, FTEERBR. LEEKE.

To do joint brand training/exchange meetings with government enforcement agencies
or conduct joint actions upon the targets which are infringing more than one brand’s
IP due to the common natures among the members.
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To set up/consolidate working relationship with the e-commerce platforms, social
medias, search engines, etc.

S58EEYe. HXEE. BRSIBFEI/REILEXR,
To cooperate and coordinate in many other matters concerning anti-counterfeits.

EEAMAHMTFZ SHAXHNES.

Introduction
M4

The Sports, Fashion and Lifestyle Industry covers most of the global sports brands,
fashion brands or the brands with lifestyle nature. Counterfeits of the Industry include
sneakers, sports suits, golf products, apparels, headwear and footwear, accessories,
earphone, and speakers, etc.
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The major flooded areas are Fujian, Guangdong, Guangxi and Zhejiang. Since the
establishment of the industry, we have already shared within this working group
useful information as much as possible and have done lots of joint actions which have
resulted in very good outcomes.
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The Sports, Fashion and Lifestyle Industry is a very united team and has a very close
daily communication.
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